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3 Costly Mistakes
Marketers Make with
Today's Humans
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A FEDERAL COURT HAS ORDERED

R.J. REYNOLDS TOBACCO & =
PHILIP MORRIS USA TO STATE: —
* Smoking klllsg‘
: on avera e Aspirin
i Americans. > Bacon-Bacon
- Y AP Cheeseburger*
Every day. @ ™= 324G o0 Colores PP a
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average, 1,200 Americans. Every day.] (HHEB2%52 : T.N. AL TH, FXEEDSNGH -7 (AIEK, HERE ! zihD (AIER), HHEERE | Gerald Zaltman)
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Impress your boss
Impress
There’s a reason they call them gut- wrcnchmg The decisions you make determine your boss VERICAST
whether people stay employed. Whether sharcholders r cther your company complies with
ing in knots.

federal regulations. No wonder making ther
25 T BT e st R R R
Ther

The antacid for
 a diet of tough
i« decisions.

-
Marketing budgets have L4 s
dropped by 16% on average.' ‘

What it feels like to sit
in 25% fewer meetings.

Learn More

C siack

A PRI TR SITA X T TR T
”ﬁ"'i“‘ﬁ‘ % LAl s O“b Rix

13% increase in purchase intent s s 7x more effective driving sales, profits, revenuel s
Cognos®ies The antacid for a diet of tough decisions. Slack® /g TWhat it feels like to sit in 25% fewer meetings. Mmpressyour boss (EEIZRAODEE L D)1 & HRHARK
(BELVREDSIK BRDI-HDER) | BRETRAIRLD (RED2%FoT=5. EABRTDD) 1o REMNROTLETD  BICKRZZX—IL (AIER)
BEREEN13%E o7 (AIER) [N EEATWVWS (AIEH)

s NFRUEZIBSHOBE ST 2 F>TEERET S, L SAntonio DamasioDAE = ZE (T (AIEH))

« B2B Institutelc kB &, RIBICERZ 2B2BY—47 7+ > J &, Tl - % - INRZ RIS THEDNTEICES (AIEH, XF1 RDFEREIE TTx more effective driving
sales, profits, revenue/)
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» ENROLL: [Mon. 6/16 — Fri. 6/27)

Hi Sam, men Il!(e you HiGam

who are enjoying life Men ke you who are..
in their 40s, working
hard to earn a good

salary, in the field of
healthcare

Prepare to dig
your toes in
the sand in

Truro C.Dmpare fo a?g your foes in the sand in Iruro and relax on a new N
nafiress or furniture at your home away from home. ‘

Universal Wilde

TELL ME MORE

[ITCEYS [ICEYS (VLY

ZEED%BT (Nancy Harhut) % XA JLOERICANT: Unum® X—JL THi Sam, men like you who are enjoying life ~ Cardi's Furniture®/ii&s TPrepare to dig your toes in the

MarcomCentral® X —)JL in their 40s, working hard to earn a good salary, in the field sand in Truro -+ (TruroDFNEICE Z 1B % #fFH%Z) 1o Truro

of healthcare (LA TA. 40KDES LEE LA, EEDSD (e
FTLWeRz=BL S e BmICE<. HBTDOLSHEMA)]

s NI —=ADFFE. T ZADLBIDEXFOREREFICEIF- (AIEL)
« ZEIZEANTEX—ILE. HIgICEDE-REDRIEZFICEIT: (AIEH)
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that are seeking like-
minded architects and
— e interior designers...

¢

. ’ As a Our clients are
h recognized : . discerning individuals,
this Cla: ncludes Best,
CIPI
bool

expert,

s includ
FREE CIPM
textbook
(ag63

...for career
minded privacy

professionals
like you

IAPPDCIPMEMEEEDZRMA I--for career minded privacy Ry RFEYZMHEZHNTE2RHDAX—IL TAsa HRET A2 A DY A~ TOurclients are discerning
professionals likeyou (F+ ) 7EZKTNCTZ T4/ —D  recognized expert, (RO SNTEHEFARE LT)1 (AIEH) individuals:- (FA7e5DOHBEEXIFBEDIER AL TY) I (Al
BFIRDBETN) ] £5)

o BERIC TBURICEEBY) CMEIN-BIEEIF. REICITADLL%Z D oTce CWSHRZBN L (AIER)
e 3D0AlIFEND. BEELWMTHNICES BEBRZHEFNMNFOLSRLTVLS AL (AIEK)

254 FoRemember Ald. BRDBIIEBEDACESHRICRILELSICHDES
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» Venmo. Zelle, PayPal 146BA STOEEREAVA (AEK, HEER  World Bank)

« Klarna (BNPL Platforms. #&L\DH—E X)

RE . - ‘\%E Yo 'mi' E .
1-166;'5 JN *@7 Loy A I"L\ﬁ (AIE%’J H:Il/ :%% g

« Ew k31> (Cryptocurrency) LendingTree)
R N - ‘
Robinhood. Kiva &) 77! 254 RIZ T67% say 50%+ of income (67%hMUIAD50%I4_E
« WeBank (Challenger + Neobanks. ##$R1T) EEZT)1 T62% worry not enough (62%AE D %8\ C & % 1D
67% * 62% BELTW3)) 3 (HBERED - The Senior Citizens
« BEARSEY —)LEH>TH. MO MEEERLTVS L IFRS League), AIZHIE. BENHIREFEICED TETTLEHCL
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N Apply now - term starts 4/30
Commencement is A 9

ally just around the corner o Fundlng made Slmple

P — can you picture R
01 Apply in 3 minutes or less

yourself on the stage?
02 Fastaccess to funds

(rYOUWANTED
MORE WONEY.

Ally BankDEHATEE DX — TWe asked the future you if Southern New Hampshire University® X —JL

- WEASKED
< WeRTURE Ou >

03 Flexible repayment terms

..................

FuhBEERIT ICRIE 9 S Fundbox®DR— TApplyin 3

you wanted more money. You said yes. ((RERDHAET=IC. b FCommencement is just around the corner, can you picture  minutes or less (33 LARICER LA 3) )
SEHBEIMLUVHEEWES. BXIFITIRTLR) ] yourself on the stage? (ZZEHKIEHS5 <, BLOBRZR
WENMRSNETHY)

s NITICIEONZ WM 2T H. FROFBZFDEIVWTER D, 2D, ZDOFHZEBENICRLTESD. ICR/OSNBZFRZMABUENH B LFHAL T
(A1)

254 EoRemember Al&. TFRDIFEZEZDS|VNVTEZX DS
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FREE SHIPPING.
5

e W. Imart:,:

Organize using buckets.
Set money aside for what matters to you. All in one place,

TURNTAST Maximize returns
Divvy up your savings without multiple bank YEAR'S On your Safe money
accounts or hard math. REFUN D " = sa

Like digital envelopes, savings buckets stash your cash for
whatever you want (or want to do). Use them to track your

progress, all while earing interest on your total balance. d for your investment term.

principal and gives you a higher rate tha

Then, carry that organizational savvy into your spending INTO THIS
using our spending buckets. YEARIS
SAVINGS

Guaranteed Rates. Guaranteed Returns.

(Get no-contract wireless,
and save half the cost"

Cell Phones » Al Electronics »
[ITCEYS [ICEYS (VLY

AllyDBTED#EHEE TOrganize using buckets. (/N TEIEY  Walmartd® X—JL TTURN LAST YEAR'SREFUND--- (BEEME EL&RFMEDGainbridgeD[Ls TMaximize returns on your

3)lo B2 - RIT-EFFV - HE - BOREZLICHDITTE %% ---) 1 TINTO THISYEAR'S SAVINGS (SEFEDHIHIID) 1o 'safe money'. (224 HEE] @%IJ@D%E%: 3l EFH

HHoEND TN LOBEHRER T 0Z2RZRNLTVWS, AIENIE. HiEeD MZeRHEl DT TVBRERICAEITRER (AIEN)
EBUEZz@ o IBEFERDRRBL LTENLE

BRBIDF T v b2 TREBHICHEIT (AIRK)

254 EORemember Ald. BEZDFELTEZXS
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$4,000.00 400 ... $350

$4’000 m $3’750 $ e S

$4000

Four thousand dollars $4;000. $3,750 $400 $350

$3999 - UConn, Clark University Coulter, K., Norberg, P.
BILEBEOEZZHDAE, $4,000.00. $4,000. $4000. Four ETIFRIROMEDNFDOAREIEZZEZF (HHERE : 20D DEREZZE X =6 (HER5E : Coulter, K., Norberg,
thousand dollars. $3999 UConn, Clark University) P.)

« XFDOARET - KRg - BT H L. 3,999L4,0000:E L (ELHDHTDRR. 3,999154,000& DNE<CELEBNB) T DXL AN EDLS CFHABALE (AIER)
« AIBNDERICIE. HEDMRIIAE <. BHOMIRIINE CRESEIXRTZE8D DN H S

254 EoRemember Alds B THRTDULIICE>TE>TRITLESD S
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251 FOH(E HAHEVDE WEZSA R
o HEHROARDOHIZI0OER T2EICH T FTLWITOJEEEIFLH
B T50RRE B H 3
80% 254 TRLGZEATBADEIE (AIEK, HEKEC | Nielsen
Norman Group)
BEDOX—IHSEEZIDEEICHI o Tc e SICBREHHEE (Al
16% B, HERED : Writing for Busy Readers, Todd Rogers, Jessica S

Lasky-Fink)

Medication Errors: Causes and Prevention --

P A narag

J&BT T reary A Treary EEAEZ SNAF (AIEHN) . X510 RIZREEOER
(B BRED : Medication Errors: Causes and Prevention, Michael Cohen and Neil
Davis)
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BARE ERRIC DWW TISM TR D&AEL R LI
ZHEH C BHIC I 25927 N Oy [
amerk‘:an Marketing Association New Year, New Offerings
; New Year, New | | Nothing to
DItCh Your Data Ditch Your Data Doubts Offerings Fear Video iS QP to Fear; Video s Herel &
Doubts © ’ -
P CUSHING Here! Don’t Be Scared to Create Video
Introducing: Matterport Pro3 What do vampires, zombies, and werewolves have in common?
= They're all afraid to create video content. We know it can be scary to
think about, but video creation doesn't have to be
Transform Your Approach to Marketing
Analytics
bty e bt b v sl O 17% inc. in believability — Matt McGlone
10% inc. in willingness to try — Filkukova & Klempe
aiae haras

22% inc. memarahilitv: 7% inc helievahilitv atag

## DI L DAL, Cushing® X—JL TNew Year, New B GBENEETETS3X5_k) OFlE TNothing to Fear,

Videois Herello RS540 RICLB L. BBEFLXIIMELPT
IH'17% (HEEREE : Matt McGlone). & L7cWLWKHEHSEH10%
(HEaRED : Filkukova & Klempe) EhH o7z

iR (ALECHEZWDZ L) OFlid. AMADX—)L
IDitch Your Data Doubtsle X510 RIZ&B &, BEREEFES Offerings ]
TEXIBEZRPTTEIN2%. ELPTINT% LN > (HER

5C - Bromley, Stanley & Shotton)

 BHEATEC, BEE - EDIRL - BZESI . XvtE—JIFIBEL»T<. BEXP T BRI A5 eiHELE (AIEH)
o« 254 Rk, EREBRSMEDHE & L TPrinceton Universityz Z(F T\ %

254 RORemember FERE * #EDIRL « 88T, EANRTIL1TEIZEDHS
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Nancy, you
have used
87% of

available
space, your

storage is

almost full

& Nancy, you have used 87% of available space, your storage is almost full

22 Dropbox

NOTICE: Nancy, your files will stop syncing
soon.

Your Dropbox storage is reaching maximum capacity. Adding one more file could fll
Up your account—and keep you from syncing and accessing your fles when you need
them.

inimum of 3,000 GB (3 TB) of storage when you upgrade o a Dropbox
today.

VIEW YOUR OPTIONS

[IECEYS

Dropbox® X —JL 'Nancy, you have used 87% of available

space, your storage is almost full (NancyZA. EX2BED

BT%ZEFE>TVET: X bL—IHIEEVSIFVTY)

Carve your turkey
with handmade
Damascus steel

Carve Your Turkey with Handmade Damascus Steel

= BESPOKE POST

[ICEYS

Bespoke Post® X —JL TCarve your turkey with handmade

Damascus steel (FEDDHAIRAARFATHE—F—%4IDH

IT7&5)

254 EDRemember EFHBEWVWAIRR. —MHNBEVWE LD REZFEOND
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IMPORTANT
NOTICE

No one wants to be
the person who
threw away millions

PCH®D X—JL TNo one wants to be the person who threw
away millions (fAIBA RILZIETRAICIE. HEDBBRD LR
L) J
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Generation Rapid — Fast “I never read

Effect Rapid - F

10 - 15 more words
-University of Toronto

M_RKET_NG
EASIER
WITH

. 55)
The Fconomist.

Management trainee,

© Management trainee. Aged 42. Aged 42

ccccccccccccccccc m
lanite your ideas with Al

Rapid - Fast] &. #&¥DOXF%ZIR\\\ - TRapid-F1 D&  Constant Contact®i® TMAKE M_RKET_NG EASIER WITH The EconomistD[iZ Ml never read The Economist.” (The

Sign up

(BERED © University of Toronto) Alle XFD—EHRITTWS EconomistidFRA T EHRW) ] . KEEBDERT
Management trainee. Aged 42. (BIEEHHMEE. 42/R) 1

¢« MAFICDLEZSEZ/NESBE oD ZANZHFE LTHEN LT (AIER)
« 271 RIZlF TCanyou spot the thetypo here? GRFZRDIFoNFTH) I LEIMNIH—RHHDB

254 EoRemember Alds BRTIERDZFLoT-BHREeL<EITWVWDS
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3 Costly Mistakes 2541 RORTOR HHOAIEHDESR (Key Takeaways)
1 BIRTITENEDLBZELERD VRO eHRZIE>E DERBAL TH. BWEIT TIKITENI®
BERFEITTIRITENIE  SFICEDSAV, THZEZERXZDDE LT, REICHFRS
2 NI C MEEEREL TV EBLVAD 2RICEDSEV Ayt—2 BROBSEICBSIMNIBZIRF. SNV ITZ
SIF
3 AKXy -2 ZFATIER T S RT3
:!: N i ~ e« 77 N, = ~ ‘ ;‘Eé
e T T e
« & TlUsing Behavioral Science in Marketingl] &« QROI—FH'5% Bz3 fmOOHIC) X CONBLONEA Do = il
N N A= O
H—Eynélﬁ\}\*il_d) [‘Behavioralscience CheatSheet_] %%E{I\LTC (Al L/\ *H?h‘ﬁﬁ&@@*—rkmbﬂ\ Tﬂﬂ%@ﬁﬂ'jﬁ%l;&?%
i)
b Bz Lt o BEAGEE. &
FELEAT 3 ACET %< @AH:T_/&I:}LGSY\E% )LL; JLJj'a_? EEASE
TEC AN7ZRIT, 5E8EE - #0DRL - 88, ERFIRT. WELPT

CEZARTUVXICTS
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IIEBEX 1 RICEH >TLW=HD T,

o B > TV LEEE
- #BE X T 1 R T3 Costly Mistakes Marketers Make with Today's « 54 REAIBHICE EFNARV. EEFOOBEDELER

Humansy (71R—2) - RIRDFHAN RV 1 FDOEYE (150% to Katrina relief. 46%
- HHDAIER (voxo.aitgft) — 88%. $7,236 @ 23.37% APR. Spend 30% more over 90 days
-BE R b5y T FEEDBEEIE. UNBOUNDARH Y BE)

S 3vmR— (SESS-269) DIRE « 2541 RICBIBSNIFREOREES % £ B

*QRO—F&. BHEEDSNS7HU >k
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