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Tools for Growth: Eliminating Marketing Data Silos
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Siloed data
creates real
business

challenges
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< Reporting lives in spreadsheets,

not business tools

4 Customer journeys are
fragmented

different story

Every platform tells a >

Teams spend more time
preparing data than analyzing

Difficult to confidently prove
marketing ROI
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Today's marketers don’t have a campaign
BE)TEHS / problem — they have a data problem.
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You don't have to be battling things every time you want to work on a piece of this.
It's going to be there, accessible to everyone.
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Customer Incrementality Marketing Mix
Lifetime Value Testing Modeling
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If you want to have a good conversation with the finance team about increasing
your customer acquisition costs, bring them a simple model about customer lifetime value.
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improvement and speed of
innovation. We aim for 2%

improvement every week, and data |

tools like Fivetran allow us to move
. faster and leaner than anyone else

| inourindustry.”

Alexander Gregory, Global Data and

‘ Analytics Manager at ZURU

Challenge

As ZURU expanded rapidly,
its marketing and sales
teams struggled with slow,
DIY data processes
Campaign optimization took
weeks, and engineers had to
maintain APl connections for
10+ marketing sources,
including Google, Meta,
TikTok, and Amazon Ads
Managing billions of rows of
data across nearly 200
Google ad accounts required
extensive resources, limiting
the team’s ability to act on
insights quickly and optimize
a 9-figure marketing budget
eff ciently

Marketing Mix Modeling

Results

+ Boosted marketing efficiency by 20%

through real-time geo-level insights,
unlocking a 10% increase in ROl and
generating 6-figure returns

Cut engineering workload by 50%,
freeing over 1,000 hours annually for
high-impact strategic projects.

Accelerated campaign optimization from
weeks to 1day, enabling rapid testing
and media adjustments for higher returns

Increased cross-team data accessibility
by 70%, empowering leadership to make
key decisions 2x faster
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